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Abstract 

 

 

This research performs a study of the impact of Integral Coaching on leadership development at 

Chevron Corporation South Africa as perceived by companyôs managers and direct reports.  

 

The research method applied in the framework of this research is Q-methodology.  

Q-methodology is designed to study specifics, that is to say: viewpoints of specific people, 

specific groups, viewpoints within a specific institution/organization. It is designed for the 

analysis of statements that are matters of opinion only, not facts. 

Through a thorough focus-group procedure, involving Chevronôs managers and direct reports 

who took part in the Integral Coaching programme (also known as Sunrise Leadership Program), 

a diverse range of perspectives on the impact of Integral Coaching have been sought out to create 

a Q set questionnaire composed of 66 statements. Participants were then asked to rank the 

statements.  

In line with Q methodology, this research sheds light on the perspectives of Chevronôs managers 

and direct reports, who accomplished the Integral Coaching programme on its impact on 

leadership development. The research should be of interest to coaching practitioners and to 

Chevron Corporation South Africa in better understanding the results of investing in the Sunrise 

Leadership Program and possibly developing and improving the program further on the basis of 

the findings of this research. 
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